October 4-11, 2024

The Mid-South Tribune

Sports & Entertainment

Page 4 Sports

Jets-Vikings game exclusively
on NFL Network on Oct. 6;

Also, on NFL+ streaming

Kickoff”:

Rich Eisen, Kurt Warner, Jamie
Erdahl and Stacey Dales on the
Call

“NFL GameDay Kickoff” Airs at
7a.m. ET

INGLEWOOD, Calif. — Oct. 1,
2024 — The 2024 International
Games continue Sunday, Oct. 6
when quarterback Aaron Rodgers
and the New York Jets face quar-
terback Sam Darnold and the
Minnesota Vikings at 9:30 a.m.
ET at Tottenham Hotspur Sta-
dium — the first of three consecu-
tive NFL games in London.
Jets-Vikings airs exclusively on
NFL Network, with play-by-play
announcer Rich Eisen, analyst
Kurt Warner, and sideline re-
porters Jamie Erdahl and Stacey
Dales on the call.

Additionally, Jets-Vikings will
also be available on local broad-
cast stations in New York
(WCBS) and Minneapolis
(KARE). Fans can also stream
the game across devices with
NFL+, the league’s direct-to-con-
sumer offering which is available
through NFL digital properties
(NFL.com and the NFL app), and
on an authenticated basis through
NFL Network distributors’ apps
and sites, as well as NFL plat-
forms. Live game audio will be
broadcast nationally by West-
wood One, and carried on Siri-
usXM, the NFL app and
NFL.com. For a fill list of view-
ing options, fans can visit
NFL.com/watch.

Coverage on Sunday begins at 7
a.m. ET on NFL Network with
“NFL GameDay Kickoft,”
hosted by Colleen Wolfe, Gerald
McCoy, Daniel Jeremiah and
Kyle Brandt. Additionally, In-
siders Ian Rapoport, Mike Gara-
folo and Tom Pelissero provide
the latest news and information
from around the league, and Er-
dahl and Dales join from Lon-
don.

Featured on “NFL GameDay

‘Kyle Brandt 1-on-1 interview
with New York Jets quarter-
back Aaron Rodgers.

- Pregame 1-on-1 interviews
with Minnesota Vikings quar-
terback Sam Darnold and wide
receiver Justin Jefferson.

- London Ring of Honor in-
ductees Jared Allen and Osi
Umenyiora join.

- NFL Network analyst Mau-
rice Jones-Drew joins live from
London.

Wolfe, McCoy, Jeremiah and
Brandt provide coverage dur-
ing halftime of Jets-Vikings
and postgame.

NFL Network’s coverage on
Sunday continues at 1 p.m. ET
with “NFL GameDay Live,” fol-
lowed by “NFL GameDay High-
lights” at 7:30 p.m. ET and “NFL
GameDay Final” at 11:30 p.m.
ET.

Jets-Vikings is the first of three
consecutive games in London,
which continue with the Jackson-
ville Jaguars versus the Chicago
Bears on Oct. 13 at 9:30 a.m. ET
and the New England Patriots
versus the Jaguars on Oct. 20 at
9:30 a.m. ET. The 2024 Inter-
national Games conclude with
the New York Giants versus the
Carolina Panthers on Sunday,
Nov. 10 at 9:30 a.m. ET from
Munich, Germany. All of those
games air exclusively on NFL
Network and are available to
stream across devices with
NFL+.

With watch.nfl.com, fans can get
a personalized view of the NFL
schedule complete with every
available TV and streaming serv-
ice option, providing viewers the
ability to find out where they can
watch national, local and out-of-
market games each week in their
location.

Subscription required for NFL+.
Terms and conditions apply. Visit
plus.nfl.com.

NFL Foundation and
teams contribute $8 mil

to Hurricane Helene relief
from sports page 1

tion with the Red Cross through
the league’s NFL Auction plat-
form to support recovery efforts.
“Our hearts go out to all of those
impacted by Hurricane Helene,
and the NFL is committed to
doing our part to help the af-
fected communities recover,”
said NFL Vice President of Phi-
lanthropy and Executive Direc-
tor of the NFL Foundation
Alexia Gallagher. “The NFL is
privileged to play a vital role in
communities across the country,
and we are proud to work with
the Atlanta Falcons, Carolina
Panthers, Houston Texans and
Tampa Bay Buccaneers to pro-
vide critical resources and sup-
port to those in need.”

Join us in helping those affected
by Hurricane Helene by donating
to the American Red Cross to
provide meals and shelter to

those in need at redcross.org/nfl.
About NFL Foundation

The National Football League
Foundation is a nonprofit organ-
ization dedicated to improving
the lives of those touched by the
game of football — from players
at all levels to communities ac-
ross the country. The NFL Foun-
dation and its members, the 32
NFL clubs, support the health,
safety and wellness of athletes,
youth football, and the com-
munities that support our game.
Over the past 50 years, the NFL
Foundation has become one of
the leading philanthropic entities
in America, contributing to NFL
team communities, national and
international disaster relief ef-
forts, and societal issues. For
more information on the NFL
Foundation, visit:
www.NFLFoundation.org.

PBR’s Pendleton Whisky Velocity,
Tour at FedExForum on Feb. 15
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ule, or to purchase tickets, visit
PBR.com.

PBR’s return to Memphis comes
on the spurs of one of the organ-
ization’s most dynamic individ-
uval seasons in 2024 as the
Velocity Tour held 30 regular-
season events across four
months, including 12 weekends
with two events held simulta-
neously. Welcoming more than
356,000 fans throughout the sea-
son, the Velocity Tour hosted 20
sold out event days, marking its
most successful season in atten-
dance since its inception in 2015.

The upcoming PBR Memphis
will be the 15th event of the new
individual season for the PBR’s
expansion series. Eventgoers will
watch on as riders vie for crucial
points in the race to be crowned
the 2025 PBR Velocity Tour
Champion.

For more information, visit
https://fedexforum.com/arena-
policy-updates.

Walmart Health and Wellness.
Every Velocity Tour event is car-
ried on PBR RidePass, PBR’s
flagship digital network.

Memphis Grizzlies announce multi-year
partnership with Robinhood to become
patch sponsor for team, begins 2024-25

MEMPHIS, TENN- The Mem-
phis Grizzlies announced a
multi-year partnership with fi-
nancial services company Rob-
inhood Markets, Inc. as the
official investing and jersey
patch partner of the Grizzlies.
The Robinhood logo will be fea-
tured on the upper left chest of
all Grizzlies uniforms beginning
with the 2024-25 season.

“As an organization, we believe
in pushing ourselves to deliver
creative and meaningful partner-
ships to the Grizzlies com-
munity,” said Ted Roberts,
Grizzlies Vice President of Part-
nership Marketing. “Today,
we're excited to announce that
Robinhood Markets, Inc., a pro-
gressive leader in financial serv-
ices, will be the official investing
and jersey entitlement partner of
the Memphis Grizzlies. Never
settling and challenging the
status quo are characteristics of
our organization and fans, and in
Robinhood we have found a per-
fect match.”

Robinhood will also have prom-
inent placement on the Grizzlies
home court, with the logo posi-
tioned along both baselines. In
addition to the patch and base-
line position, Robinhood will re-
ceive significant visibility across
the Grizzlies ecosystem through
broadcast, social, and in-arena
assets.

“Robinhood's partnership with
the Grizzlies is a strategic move,
driven by a deep understanding
of what our customers' want and

“Robinhood's  partnership
with the Grizzlies is a strate-
gic move, driven by a deep
understanding of what our
customers' want and where|
they are." said Michael Good-
body, Robinhood's VP of Mar-
keting and Communications.
"Robinhood is proud to bé
home to a new generation of
investors. We see the Grizzlies
Grit and Grind spirit in oun
customers and it's something]
we embody as a company to
deliver some of the most inno-
vative products in the indus-

try...”

where they are." said Michael
Goodbody, Robinhood’s VP of
Marketing and Communications.
"Robinhood is proud to be home
to a new generation of investors.
We see the Grizzlies Grit and
Grind spirit in our customers and
it's something we embody as a
company to deliver some of the
most innovative products in the
industry. As Robinhood grows
our NBA footprint, this partner-
ship is a natural fit and will bring
us into the world’s most famous
arenas - at home and on the
road.”

Since its inception, Robinhood’s

mission has been to democratize
finance for all and has helped
millions of people make their
first investments. Robinhood is
there for customers at every
point along their financial jour-
ney with products from invest-
ing, retirement, crypto and
digestible financial education.

KLUTCH Sports Group’s
Global Partnerships division was
hired to facilitate the deal
throughout the process. “From
the outset, both Robinhood and
the Memphis Grizzlies shared a
clear alignment of ideals, and
we’re excited to help this rela-
tionship come together,” said
Nicole Chaplin, KLUTCH
Global Partnerships Executive.

In the spirit of service, Grizzlies
and Robinhood employees will
partner together with Meals of
Hope to package 60,000 meals
for the Memphis community.
Fans who want to support the
Memphis Grizzlies and purchase
2024-25 season tickets can do so
now by going online to
grizzlies.com/tickets. For more
information on the Grizzlies,
visit grizzlies.com, ‘like’ Mem-
phis Grizzlies on Facebook or
follow @memgrizz on Twitter/X
and Instagram.

About Robinhood

Robinhood Markets, Inc. is on a
mission to democratize finance
for all. In the U.S., people can in-
vest with no account minimums
through Robinhood Financial
LLC, a registered broker dealer
(member SIPC), buy and sell

crypto  through  Robinhood
Crypto, LLC, and spend and earn
rewards through debit cards with
Robinhood Money, LLC and
credit cards with Robinhood
Credit, Inc. People can also trade
U.S. stocks without commission
or FX fees in the UK through
Robinhood U.K. Ltd., trade
crypto in select jurisdictions in
the European Union through
Robinhood Europe, UAB, and
access easy-to-understand educa-
tional content through Robin-
hood Learn.

About KLUTCH Sports Group

Founded in 2012 by CEO Rich
Paul, KLUTCH Sports Group is
a premier agency representing
some of the world’s biggest ath-
letes across major professional
sports. KLUTCH’s unique, 360
approach helps clients at any
stage of their career maximize
opportunities across the rapidly
changing entertainment, media,
and business landscape, and pro-
vides strategic support in partner-
ships, branding,
communications, social respon-
sibility, and more. With proven
expertise in the intersections of
sports, entertainment, and cul-
ture, KLUTCH connects top
teams, major leagues, and prop-
erties with global brands. In
2019, KLUTCH partnered with
the leading global talent and en-
tertainment company UTA, and
in 2024, was named one of GQ’s
20 Most Creative Companies in
the World.

The NSSF releases 2024 Congressional
Report Card for voters to use for their

research on 2nd Amendment Rights

From The Tactical Wire

WASHINGTON, D.C. — NSSF,
The Firearm Industry Trade As-
sociation, released its 2024 Con-
gressional Report Card, grading
sitting U.S. Representatives and
U.S. Senators on key legislation
that is of critical importance to
the firearm industry, the Second
Amendment rights of law-abid-
ing citizens and America’s
hunters and recreational target
shooters. Five U.S. House of
Representatives were not graded
due to special elections to fill va-
cancies, resulting in the new
Members having an insufficient
voting and  co-sponsorship
record for grading.

“This report card will be critical
for voters to do their research as
we head into the final stretch to-
wards the November elections
just six weeks from now. NSSF’s
2024 Congressional Report Card
tells voters exactly where their
lawmakers stand on issues in-
cluding defending the firearm in-
dustry’s ability to engage in the
lawful commerce of firearms
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and ammunition and safeguard-
ing the Second Amendment
rights of customers, as well as
promoting hunting and recre-
ational target shooting — Amer-
ica’s greatest outdoor pastimes,”
said Lawrence G. Keane, NSSF
Senior Vice President and Gen-
eral Counsel. “This nonpartisan
report card reflects the level of
support of each lawmaker on
firearm industry priority legisla-
tion during the 118th Congress,
between 2023 and 2024. These
grades indicate their public vot-
ing record as well as their spon-
sorship and co-sponsorship of
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key legislation, their work on
committees, letters signed to sup-
port firearm industry issues and
their overall leadership in cham-
pioning our industry.”

NSSF awarded 29 U.S. Senators
and 123 U.S. Representatives the
rating of “A+.” Of those, 8 Sen-
ators and 24 House Members at-
tained the new NSSF distinction
of being named to the Dean’s
List. To earn this special rec-
ognition, members needed to
have a 100-percent voting and
co-sponsorship record.

Grades are meant to analyze the
level of support of each law-
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“This report card will be crit-
ical for voters to do their re-
earch as we head into the
final stretch towards the No-
vember elections just six
weeks from now. NSSF's 2024
Congressional Report Card
tells voters exactly where
their lawmakers stand on is-
ues including defending the
firearm industry’s ability to
engage in the lawful com-
merce of firearms and ammu-
nition and safeguarding the
Second Amendment rights of
customers...” said Lawrence
G. Keane, NSSF Senior Vice
President and General Coun-
sel.

maker during the 118th Congress
and do not constitute an endorse-
ment or opposition to a candi-
date’s election.

The entire report, including the
list of key legislation that com-
prised the scores, is available at
https://www.nssf.org



